Digital
Marketing

Choosing the Best Digital
Marketing Campaigns for Your
Industry, Budget, and Goals




AboutUs

Beanstalk Web Solutions is a Webster Groves-based
agency specializing in:

Web Design
Digital Marketing
Web App Development

Tim started the company in 2013. Beanstalk has 20+
team members and has completed over 850 projects for
575 clients.

Beanstalk has worked with many nonprofits and has
been providing a ‘free hosting for nonprofits’ program for
over 5 years, donating over $150,000 in services.

Beanstalk




Roadmap

Thesis Outbound Marketing
Choose the best strategy Social Media + Ads, Email
based on your industry, Marketing, Display Ads, etc.

budget, and goals

Inbound Marketing Nurturing

SEO, Google Ads, etc. Marketing Automation,
remarketing, etc.



Thesis

Don’t waste your time focusing on
all methods of digital marketing or
the wrong methodes. Follow the

strategy that leads to the best ROI.




About The Theory

Digital Marketing can be your best method of marketing
when it comes to Return on Investment (ROI).

In workshops like this one, you will hear things like: “You
have to do social media.” “You have to do SEQ.”

This is not always the case!

Specific methods of digital marketing work well with
specific industries, but not all.



About The Theory

Examples to illustrate the point:

e New attorneys in St. Louis = bad for SEO
e Selling $3 holiday cards = potentially bad for

Google Ads
e Aerosol Can Manufacturing = bad for Facebook
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Lesson

Overall, don't waste your time
focusing on all methods of digital
marketing or choosing randomly.

Follow the method that makes the
most sense and has the best ROI.




We Will Cover:

Conceptl

The most popular
methods of Digital
Marketing

Concept2

If those methods are a
good fit and how to
implement them



Inbound Marketing

Think of this as people that are specifically looking for
your product or service.

Generally associated with keywords, ie. “Basement
Waterproofing in St. Louis”

Google is the main source for inbound marketing: SEO
(organic listings) + Google Ads + Google Maps

SHOWS BUYING INTENT, making the higher cost of
Inbound Marketing often worth it



Inbound Marketing

https://www.charitynavigator.org
Charity Navigator - Your Guide To Intelligent Giving | Home

Charity Navigator, the world's largest and most-utilized independent nonprofit evaluator,
empowers donors of all sizes with free access to data, tools, ...
Top Ten Lists - Hot Topics - Tips for Donors - Blog

https://www.gofundme.com > blog > best-charities-to-d
The 30 Best Charities to Donate to in the US (2021) - GoFundMe

May 10, 2021 — 1. World Central Kitchen - 2. Crisis Text Line - 3. Heart to Heart International -

4. The New York Times Neediest Cases Fund - 5. Relief ...

https://www.vox.com » future-perfect » best-charities-d

The best charities to donate to - Giving Tuesday 2021 - Vox
Nov 29, 2021 — GiveWell currently lists nine top charities. Its recommendation, if you find it
hard to choose among the nine, is to donate to the GiveWell

https://www.givingwhatwecan .org » best-charities-to-do

Best charities to donate to: 2022 top recommendations

What are the most effective and high-impact charities to donate to in 20227 Our giving
recommendations help you learn how to donate effectively.

How to Donate Effectively - Donate to reputable and... - Donate to meta-charities

Ad - https:/mwww.stiude.org/ i (800) 608-3875
St Jude.org Official Site - St. Jude Kids Depend On You

Make An Impact On The Lives Of Children At St. Jude Hospital With Your Gift. Donate Today.

Make a donation to St. Jude Children's Research Hospital, Saving Kids One Dollar at a Time.

501(c)(3) 100% Tax-Deductible. No Family Receives a Bill

Donate Now Why Give Monthly?
Families never receive a bill for You'll free families from the cost
treatment, travel, housing or food of life-saving healthcare
Ways to Give This Shirt Saves Lives
There are many different ways Make A Monthly Gift

for you to donate. Find out how. Receive Your Shirt

Ad - http://www.heifer.org/

Heifer International - Ending Hunger And Poverty

We Work To End Hunger And Poverty In Partnership With The Communities We Serve. Help
End Hunger & Poverty. Pass On The Gift
Choose Your Donation - Tax Deductible Gift - Donate a Goat - Donate a Heifer

o



Inbound Marketin

nonprofits near me

Q Al @ Maps @ News  Shopping (@ Images

About 1,230,000,000 results (0.84 seconds)
Non-Profit Organizations

Oak Tree Respite

50 (3) - Non-profit organization

450 Oak Tree Dr - Near Edgar Road Elementary Scho.
Open 24 hours

The Donation Bowl
No reviews - Non-profit organization
St. Louis, MO

Meds & Food for Kids

50 (1) - Non-profit organization

St. Louis, MO - In Network for Strong Communities - (3
Closed - Opens 8:30AM Mon

> More places

https://greatnonprofits.org > near-me

Rating

®

Website

®

Website

-

i More

Hours

®

Directions

®

Directions

¢

Directions

Local Nonprofits and Charities Near Me - GreatNonprofits

Tools

Your past visits ¥

(2]

Rockin' Jump
QSchnucks Webster Trampoline Park (388)
Walmart Supercentero
°Websler Ice Arena L]
vThe Donation Bow!
E Glendaje Rd
QOak Tree Respite
ERoseAve 4y ive Ct Marlborough
T
2 9 Meds & Food for Kids @ SieryiceGoll
£ §766
- Histor® L Heege py
@
)
%
K Hill Ry 9 Center St. Louis

Rainbows For Kidso

Map data ©2022



Google Maps | Google Business

Easiest and least expensive of the Google products
FREE

Must claim + verify listing

Be careful choosing the business category

Add photos

Get reviews and respond to reviews for your listing
to rank higher, but mainly distance-based ranking
Probably don’t need an agency to help with this

e ALL organizations should do this



Google Ads

Think of this as ‘instant gratification’ compared to
SEO, which is a ‘long term investment’
Pay-Per-Click pricing model

Cost of clicks is based on the free market/bidding
Geographically targeted

Based on keywords

Google Ads is very complicated. You most likely
need an agency to manage this.

Some agencies charge a flat fee, others charge a
percentage of your ad spend budget

Most important metric: Conversions

Conversions vs. clicks

Some agencies don't bother setting up conversion
tracking codes



Google Ads

Complexities of management:

Broad match vs. Phrase match vs. Exact
match

Negative keywords

Ad rotation

Bid adjustments based on conversion
data

Extension management

All online campaigns

@ Alabama

@ Alaska

& Arizona
High Volume Broad Keywords
High Volume Exact Keywords
Low Volume Broad Keywords
Low Volume Exact Keywords

[ Atianta Metro

[ Boston Metro

@ Calfornia

[ Calfornia - test

& Campaign #1

B Chicago Metro

@ Colorado

[ Connecticutt

[ Dallas - Metro area

[ Delaware

@ Florida

@ Georgia

@ Hawaii

& Houston metro

@ idaho

Shared library

Bulk operations
Reports and upload

Labels

0 0 6 / s3coogle o

€>cla % | Q
~ - . Customer ID: 123-456-7890

A Google AdWords ~ Home  Campaigns  Opportunities  Tools o Dl s

- Atenine capsigns

N This month: Jan 1, 2014 - Jan 31, 2014
&= Campaign: Arizona

® Enabled  Type: Search Notwork only - Allfeatures Edit Budget: $500/day Edit Targeting: United States Edit Active bid adjustments: Device

Adgroups | Seftings  Ads | Koywords  Adoxtensions  Autotargots  Dimensions

Al but deleted ad groups v Segment v | Filter v || Columns v lz 2 Search

View Change History
W Ciicks + | VS | None ~

T = 0000 e 00— =

+ KEYWORDS Edtv  Detals v

Bidstategy v | Automate v

0 e Adgow e oot e | R | N e o Ravwcec ol I cem el s bt e (o et e

) e HighVolume Exact Keywords  Eligible  Eligible 1589 50281  3.16% $389  $6,181.21 15 423

) e HighVolume Broad Keywords  Eligible  Eligible 1336 28919 462% $503  $6.720.08 12 589

©) e LowVolume Broad Keywords Eligible  Eligible 42 8389 050% $205  $86.10 33 12

© e LowVolume ExactKeywords  Eligible  Eligible 30 2312 128% $153  $45.90 31 8
Total - Search 2997 83901  125% $352 $13,033.29 31 1,032
Total - Display Network 0 0 000% 50.00 0 0 0
Total - all ad groups 2997 89901  1.25% $3.52 $13,033.29 31 1,032

for some metrics, Learn more




Google Ads

e Appropriate for most industries. Generally at least
worth trying to calculate the ROI
e Not appropriate when cost-per-click spirals out of
control, e.g. car insurance. Not appropriate when
lifetime value of customer too low
e Not a good fit when customers don’'t know your
product/service exists
e Strategy to consider: Start with Google Ads, phase
out to SEO over time
e Specifically for nonprofits, the Google Grants
program is available
o Educational institutions are not eligible
o Every client we've ever had apply has gotten
accepted
o $10,000 in free ad spend from Google each
month
o Plus you get Google Workspace for free



Search Engine
Optimization



SEO

‘Long term investment’ approach

Can have incredible ROl down the road

Takes a long.... time

Clicks are free

Always changing

Has become very expensive

Generally budget-based pricing

If it's inexpensive, it probably won't do anything
Used to be a lot easier and a lot less expensive
Google’s goal: Show users the best possible content
for what they are searching for.

Also the best experience (fast page load, mobile
responsive)



SEO

e Google’s perspective: If you're going to spend
money, spend it with Google Ads, not an SEO
agency

e History of SEO — everything that used to work
lbbecame ‘Black Hat’

o Black hat = fast results, huge penalty

o Gray hat = hybrid

o  White hat = slow results, safe. ONLY use this
method

e Over 212 ranking factors

e Most important categories: On-site SEO,
keyword-targeted content, keyword-targeted
backlinks.

e Entire strategy revolves around keyword research
and tracking



Keyword Comp.
3 Keyword y DIfﬂwB Cost |~ | v | B3 Remnant Rankil§@  AVG Searches £4 v | Evaluated B8
11 keowee real estate sellers | - s 158 a4 2 | 3 X 7
E new listings on lake keowee 5 10 - S 097 5 2, 3 X 1
E homes for sale lake keowee sc 13 30 | 52.05 S 0.62 g, 1 3 1 1
E homes for sale Iake keowee 5 . 50 50.97 S 0.80 2 1 2 | 1 1 |
E homes for sale on lake keowee 12 90 51.21 S 126 2 1 2 1 1
E homes for sale on lake keowee sc 12 20 | 52.83 s 1.02 2 1 3 1 1
E lake keowee property for sale 12 i 3@ 52.%; S 151 2 17 37 | 71 717 1|
E‘ Iake keowee waterfront homes for sale 13 50 49.96 S 0.99 3 1 2 1 1
2 Iake keowee property 13 40 | 48.4 S 152 3 ¥ 2 b b 1
E keowee lake homes for sale 13 10 51.84 S 0.64 3 g 5 3 § § 1
_2_1_ lake keowee waterfront property for sale 13 10 | 53.22 S 121 3 1 3 ¢ ] 1
g Iake keowee lakefront homes for sale 13 20 50.58 S 128 3 1 3 1 1
5 houses for sale on lake keowee 14 50 | 54.88 S 057 4 2 2 1 1
34_ houses for sale on lake keowee sc 14 30 | 55.72 s 0.87 4 2 3 1 1
é Iake keowee lots for sale 15 70 | 50.39 S 161 5 2 2 1 i b
E houses at Iake keowee for sale 15 10 - S 1.02 5 2 3 X 1
E buy lake keowee homes 15 10 | - S 135 5 2 3 X 1
E keowee lake real estate 16 10 49.98 ] 159 6 2, 3 4§ g
_22 Ilake keowee homes for sale waterfront 16 20 { 47.82 S 231 6 2 3 1 1
30 |matt roach 16 10 i ~ 77.67 = 6 2 3 I 1 1 )|




ey B v e | el
o, ® furclearinghouse.com

13.96% [d0e

15%

14%

last 30 days
13%
Jul 20 Jui22 Jul 24 Jul 26 Jul 28 Jul 30 Aug 1 Aug 3 Aug 5 Aug 7 Aug 9 Aug 11 Aug 13 Aug 15 Aug 17

Our new SEO Ideas tool may help you improve your Search Engine ranking.  RGUEZeX M How it works ¥

Rankings Overview 1-50 (50)
[ Add keywords + | [ Filter by keyword [0] [ Advenced

[ ew | | Filter by SERP feature v ‘ for example, show only keywords with featured snippets on SERPs

Ov Keyword SERP Features B Vol.
] 1. fur clearinghouse 1 n/a nia
O 2. discountfurs * @ 1 0.62 70
O 3. real fur coats for men * = 2 ™ 0.87 70
0 4. pre owned furs * B 2 ™ 0.60 90
0 5. mens fur coats for sale 3 T3 0.87 320




SEO

On-site SEO
Meta titles/descriptions

Mobile responsiveness

Site speed
On-page content

Domain age/renewal period

URL structure

Duplicate vs. Unique content o

..and many more

Content

2,000+ words
Focus-keyword targeted
Fully unique, no plagiarism
Needs to be paired with
backlinks

Backlinks

Shows ‘popularity’
Domain Authority
Linked from related
content/topic
Focus-keyword content
Anchor text strategy
Very expensive, generally
need to use a link broker
Content must be original




SEO

Local Directory Listings:

e 100s of online directories

e Apple Maps, Google Maps, Yellow pages, Bing
places, Merchant Circle, Yelp, FourSquare, etc.

e Must have consistent data to help SEO

e Most agencies use data aggregators like Yext

e DIY people generally use Yext or enter data
manually



SEO

e How to determine if it's a good fit?

e Keyword resedrch and SEO audit helps to determine
if an SEO strategy is a good fit.

e Example: New St. Louis attorney (bad) vs.
manufacturer with 2 competitors (good)

e Needs a high budget

e Takes along time. Not great for a brand new
organization

e Product or service must be known, otherwise people
won't be searching for it



Outbound
Marketing
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Outbound Marketing

e Opposite of inbound marketing. You are showing
your ad/message to people who were not
necessarily looking for it.

e Great for branding and raising awareness

e For outbound PPC, the clicks are much cheaper.

e Includes: Social media organic and ads, email
marketing, display ads, video ads, etc.



Display Ads

Most commonly used for larger entities/major
brands

Accomplish branding on a massive scale

Shotgun approach

Sometimes a pay-per-impression model

Not recommended for most companies, especially
with < $20M revenue

Commonly implemented through Google Ads,
using the Google Display network



Video Ads

e Most commonly YouTube ads

e Generally a‘pay only if they watch it" model

e Requires a HIGH quality video. Waste of time and
money if the video doesn’t have top-notch
production quality

e Not recommended for most organizations,
especially with < $20M revenue

e |t can be appropriate for very specific products, e.g.
SaaS companies



Social Media

Ads vs. Organic Management

Ads are generally PPC and outbound.

Different social media platforms are appropriate for
different industries.

Consider using evergreen queue/posting software.

General Strategies

The creative is important. You must entice or
interest users.

Consistency is key.

Brand voice is important.

Try new things: Contests, polls, share photos or case
studies, post ‘before & afters,” videos, compelling
content, etc. Endless strategies.



Facebook

King of social media (maybe not? 25% loss is stock
price today!!!)

Inexpensive PPC

Outbound

Incredibly powerful demographic/interest targeting
Can be hard to target professions

Ads can consist of a photo, a video, or slideshows.
~20 Calls-to-action

Facebook tracking pixel for monitoring conversions
Don’t use boosted posts until you have a following.
Use ads to gain the following (more efficient).

Only boost posts that are already performing better
than average.

Boosted posts are cost-per-impression instead of
cost-per-click.



Facebook

e Once you have a following, organic posts are free.

e Organic Facebook is only effective for companies with an
interesting topic — restaurants, non-profits, shopping,
large companies, or anything generally interesting.

e It's a hard truth to accept: People on Facebook don’t care
about aerosol can manufacturing companies.

e Be honest with yourself and decide if you're one of the
‘uninteresting companies’ for the Facebook audience.

e Facebook Ads are more widely appropriate because of
the targeting potential, e.g. Expensive service — target
wealthy accounts

e Example: Autographed Michael Jordan Basketballs

e The calls-to-action can be very powerful i.e. 'Shop Now’ or
‘Sign up for newsletter’



Twitter

e Inthe case of organic and ads, Twitter is dying.

e Mainly used for news related activities these days
e Commonly used to communicate with customers
once they are already customers, e.g. MoDOT
tweeting about road conditions
e Ads have a low click-through-rate

e Generally not recommended



e Bought by Facebook

e You can manage both Facebook and Instagram
from the same platform.

e You can only post photos and videos.

e Only appropriate for companies with compelling
photos that can be taken on a regular basis i.e.
shopping, before and afters, restaurants, wedding
planner, art gallery

e Ads can be effective for those same industries.

e The ads are very useful for building your organic
following.



LinkedIn

e Great for B2B advertising that is targeting a specific
profession

e Organic campaign takes a lot of effort and content
writing, but good place to share/re-post blogs

e Example of good use-cases: If you're selling a
product specifically for PMP-certified project
managers (you can show ads only to them)

e Virtual assistant for outbound messaging
campaigns



Geofencing

e One of the newest and most exciting products

e Harvest Mobile IDs from anyone entering the “fence”

e Upload the IDs to Facebook, Instagram, or display to
show ads only to those people

e Examples..



e Remarketing/Retargeting

e Email Marketing
o Marketing Automation




Remarketing [ Retargeting

e These are the ads that “follow you around.”

e If you look at a watch you want to buy, next thing
you know you see it on Facebook, a news website,
an app on your phone, etc.

e This has a great ROI for almost every organization.

e You can set it up to be pay-per-click.

e You can do it across many platforms, and you're
only showing your ads to an audience that has
already landed on your website for one reason or
another.



Email Marketing

3 levels of complexity:
o Email Blasts
o Email Drip Campaigns (try MailChimp or
Constant Contact)
o Email Marketing Automation (Pardot, Hulbspot,
SharpSpring)

e Email marketing is a good option for almost every
organization if done right.

e Consistency is important.

e Can be expensive to set up (drip campaigns and
especially marketing automation), but from then
onward it is almost free

e This leads to a good ROI.

e Focus on building email list, don’t buy one



Email Marketing

&

Nurturing Cold Leads

0 1375 275 4%




Questions?

Contact Info:

Tim Hebel
Owner
Beanstalk Web Solutions

tim@beanstalkweb.com

Beanstalkweb.com
(314) 736-4430



http://www.youtube.com/watch?v=-cvpZx9-XpY

